
20 issues of Quergebürstet:  

Let us celebrate our anniversary!
20 issues in three languages across ten years – 
Quergebürstet has firmly become established 
as Redecker's brush magazine for us and our 
customers. Today, the company's development 
through the last decade is reflected in the is-
sues: All the important stations and events 
were recorded and discussed at some point – as 
a report, an editorial or in Gernot Redecker's 
legendary column.

Therefore, it is time for us to have a 
look into the past: This much thicker 
issue of Quergebürstet contains a 
"best of" of the most beautiful, fun-
niest and most important articles 
from ten years.

At the same time, we thought that it was time 
to give Quergebürstet a new look – to start the 
next issues with a new logo and a new design. 
By the way: Quergebürstet wouldn't exist 
anymore if it hadn't been for you: customers, 
trade fair visitors, friends and so many others 

who love the Redecker products. Thank you for 
your many friendly, interested, constructively 
critical, inquiring and enthusiastic comments 
and feedback about our Quergebürstet – we 
will keep on publishing it! Every historical arti-
cle has been supplemented by a little introduc-
tion and description for easier placement.

If you still haven't had enough after that, feel free 
to call up all the Quergebürstet issues in full as 
PDFs at: www.redecker.de/quergebuerstet. 

Of course, we would also be happy about your 
feedback on this issue. Which article was your 
personal highlight from the past 20 issues? 
How do you like the new design? What would 
you like to read in Quergebürstet in future? 
Please send your suggestions and ideas to 
quergebuerstet@redecker.de.

Don't let us keep you any longer now. Enjoy 
your read!

Yours, the Redeckers
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Dear Friends of Redecker,

The craft of brush-making, 

as learned by Friedrich Rede-

cker, the company’s founder, is 

slowly being forgotten – becau-

se there is a lack of new blood, 

and automation and standar-

dized production has become 

the norm. We are of the opini-

on, however, that without the 

diversity of hand-made brushes, 

 something is being lost, and 

would like to demonstrate this 

in this issue of “Quergebürstet”. 

Even small children enjoy craf-

ting something with wood and 

bristles! We value the preser-

vation of passing down the skills 

and knowledge of the brush-

making guild and continue to 

show this in every Redecker pro-

duct. We wish you an enjoyable 

read!

Yours truly, the Redeckers
quergebuerstet@redecker.de

Squeaky Clean!

In days gone by, girls usually learned 

which cleaning materials and brushes 

to use in various situations in their home 

economics class at school – back then it 

was taken for granted that this was a 

woman’s daily chore. 

Thankfully, this has thoroughly chan­

ged over the decades: Women work in 

leadership positions; men take time off 

to look after the children and the 

household. But it often becomes clear 

that the good old home economics class 

would still be useful, as often there is a 

lack of knowledge – also among men, 

… could be our motto – because what else would a brush 

manufacturer be talking about?

the “tool experts” – of the simplest tools 

and techniques. There is a correct tool 

for everything, including tools for all 

 types of cleaning, but there is also a 

need to catch up in brush lore. It is not 

without reason that special brushes are 

designed for many applications: for 

cleaning car rims or mushrooms, 

 Meissen porcelain or gutters; for poli­

shing shoes or for sweeping the veranda. 

Redecker brushes are meant for every­

one who wants to approach a task in a 

practical and thorough manner and who 

values design and handcraft.
More on page 2

Mushroom Brush
331010

Wall Socket Brush
310612Bicycle/Motorbike Brush

500652

Dust Brush
460119

Dust Pan /
Hand Brush Set
110034

Shoe Shine 
Brush with 
Handle
380621

When you use this handy little 

round brush, all you need is a quick 

flick of the wrist to clean your 

wall sockets. Simply insert this 

innovative horsehair brush into the 

socket and turn it around once or 

twice, and you’re done! 

Specialty tool with high 

value of use designed for 

„Special Missions“.

NEW!

1987
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Dear Friends of Redecker,

We are 80! It’s an age that we 

share with such interesting per-

sons as Christo, Luciano Pava-

rotti, Woody Allen and Alain 

Delon. We are happy to cele-

brate our 80th birthday a little in 

this new "Quergebürstet"  - wi-

th a trip to Sylt, a bicycle tour in 

Barcelona and a new dealer pro-

duct that will – we are certain 

of that – promise you true sales 

success. But let pictures talk now 

… Have fun looking!

Yours truly, the Redeckers
quergebuerstet@redecker.de

80 years young:   
Redecker has a party!

Can't do without a wreath!

Nothing works without preparation: 

binding the wreath with the large "80" 

for our store on Sylt was a must-do and 

just the right way to start into three sun-

ny days by the sea. The next morning, we 

took the bus and had a great picnic toge-

ther to which everyone contributed on 

the Germans' favourite North Sea island 

– to festively hang the wreath at the Re-

decker store in the Friedrichstraße. The 

staff in the store had no idea that they 

were getting the wreath. They were 

accordingly surprised and happy. 

Continue on page 2

Redecker brushes and brooms, dust wipes and paintbrushes, household and 

body care articles have been around for 80 years. How does a family-owned 

company that loves and lives with its products celebrate? We just took the entire 

team to the German island of Sylt and enjoyed in three days what we developed in 

eight decades. Find a little travelling report below:

Quer gebürstet
Redecker's  
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PARIS
CAEN

SAINT MALO
ST. BRIAC / MER

ST. GREGOIRE  
RENNES

TOULOUSE 

MONTPELLIER ST.-REMY-DE-
PROVENCE 

MONTELIER

LYON

ROMANS

ST CYR L'ECOLE

Grande Droguerie Lyonnaise, Lyon: 
Serge, Tina & Etienne Chatraz

Jardin de Gally, Paris/St Cyr l‘Ecole:
Pascale Sabatier

Album de Famille-Linge, 
St. Gregoire:
Erwoan Gleyot

Redecker products are especially po-
pular in France – perhaps it seens 

from the natural French affi nity for fi ner 
things. It is also surely the result of the 
fantastic work provided by our French 
general agent, Muriel Rohmer, her son 
Matthieu and her agents here.

For a long time, we’ve wanted to take a 
closer look at how our southwestern 
neighbours handle Redecker products, 
how they present them and what they 
like in particular.

The �Tour de France�
In spring of 2008, we fi nally decided to 
do our own “Tour de France” and further 
acquaint ourselves with the Grande Na-
tion in general.

What we experienced during this 
beautiful week exceeded our expecta-
tions: we have seldom 
encountered 
such amazing 
hospita-

Redecker�s Tour de France

Vive la vie française!
and an appreciation of art. Often our ap-
pointments lasted late into the eve-
ning…

French commitment
At the same time, everywhere we saw 
tasteful and engaging shop décor and 
presentation of our products.  We not 
only wish to express our gratitude, but 
also praise to our French partners: we all 
felt wonderful with you all and are ex-
tremely impressed by your commitment 
and creativity!

On page 3 of this magazine, we have 
briefl y introduced the Redecker agents 

that we visited.
We took home many 
ideas for new arti-

cles and varia-
tions of 

existing products from France – you 
can see the fi rst results in our new 
items booklet, which you’ll fi nd fresh 
off the press as a catalogue accom-
paniment.  If you don’t have it alrea-
dy, you may order it from us. 

Simply call +49 (0) 5423 9464 – 0 
or fax with your next order (Memo: 
“Quergebürstet”).

R e d e c k e r ' s  b r u s h  m a g a z i n e
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QUER-

lity.  
Our “Tour de 

France” became a 
culinary and amica-
ble journey of disco-
very.  

In almost every place 
we visited, we were tre-
ated by the proprietors 
of even the smallest 
shops beyond the ob-
ligatory coffee and 
were offered wine, 
cheese and meals 
prepared with love 

F r
a n

c e

July 2008 
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761209 
beard brush

802214, 803013, 804615 
gift wrap

761008
hairbrush

New 
Design

Paper beauties 
We have a lot to offer for stores and pro-
duction presentation in addition to our 
new catalogue. We have completely revi-
sed our large primer collection. The mat-
ching new poster "In the bathroom" can 
be ordered as well (981197). The new pri-
ce tags (981537) and price displays 
(981538) bring a fresh wind to your shop 
window. For decades, our customers have 

been asking us about Redecker packa-
ging. We have finally found something 
that meets both of our high demands: the 
new cardboard packaging with sophisti-
cated prints is simple, stable, beautiful, 
and matches our products perfectly. The 
packages are subject to a cost contributi-
on. All other sales aids can be requested 
free of charge in your next order!

Take the size-9 iron…
Redecker's company sports events are 

legendary and not a thing for those 
who count calories. Our team players 
were able to prove this once again in 
grassland golf – a robust golf version wi-
th a large club and a rubber ball. It went 
cross-country, past fields, through mea-
dows and trees, across a brook. Each 
team of six had a hand cart with solid and 
liquid snacks – the shots were counted 
and the team that had the fewest won … It 

was great fun and a close race! In the end, 
the winning team was ahead by a single 
point. Felix Redecker saved the family's 
honour by becoming the best single pla-
yer. During the subsequent barbecue, the 
victors and the vanquished were able to 
talk about the best technique over a beer 
and boast about their skills in our next 
discipline. We're going bowling! We will 
report on it here…

 A family business thrives on the enthu-
siasm of its members. This is now being 
displayed by a further Redecker: Felix 
Redecker, 28-year old production man-
ager and marketing expert, who is cur-
rently with Reinert in Versmold, has de-
cided to step in and take a role in 
controlling the future of the family busi-
ness. Felix is the third Redecker to make 
the Brush Company the main purpose of 
his life following its foundation in 1935 
by Friedrich Redecker (the ‘boss’ as he 
was known in the family), and the sub-
sequent takeover by the current owners 
Jutta and Gernot. We put the following 
questions to Mr. Redecker junior:
Q: Hello Mr. Redecker! Has joining the 
business come as a surprise to those in-
volved?
F.R.: No, not really. I had spoken with my 
parents on a number of occasions about 
if and how we might work together in 
the company and how responsibility 
could be passed on at some time in the 
future - although we hadn’t made any 
defi nite plans. I give my parents a lot of 
credit for never turning their wish into 
an obligation or request to join the com-
pany. It has always been an issue, but an 
open one. This allowed my decision to 
mature over time.
Q: When was the decision fi nally 
reached?
F.R.: It was very simple and uncompli-
cated. Around Christmas last year my 
parents asked me directly whether I 
could envisage joining the business. I 
said yes. The only problem was fi nding 
the right time, as leaving Reinert had to 
be carefully planned.
Q: Up to now you have made your career 
in a completely different industry. How 
does one make the transition from sau-
sages to brushes?
F.R.: There are indeed a number of dif-
ferences with regard to the products and 
marketing of them. But, however, as a 
product manager with a main focus on 
exports, coupled with my familiar 
knowledge of the Redecker product 

world, I believe I’m well equipped to take 
on the challenge. 

[Editor’s comment: we learned from Jutta 
Redecker that Felix had often accompanied 
his father on his visits to suppliers and cus-
tomers at the tender age of 11, even keeping 
notes of the meetings. A thoroughbred Re-
decker businessman! Since turning 18 he 
has also acted on behalf of the company on 

a number of occasions.] 
Q: Where do you see your main areas of 
responsibility in the coming years? Are 
you, in effect, taking over the responsi-
bility from your parent’s generation by 
joining the business?
F.R.: No, No! Things aren’t going to hap-
pen that fast. Of course the reason be-
hind entering the business is to ease the 
burden on my parents and to take over 
responsibility at some point. But I don’t 
see that happening for a number of ye-
ars yet. We’re looking forward to a peri-
od when we can work together! My fi rst 
task will be to support and further ex-
pand exports, which have grown consi-
derably in the last few years.
Q: When will your ‘fi rst day’ with Rede-
cker be?
F.R.: I’ll still be heavily involved with Rei-
nert until the end of the year. My ‘Rede-
cker period’ will begin in the New Year 
with a stroll across the yard to my new 
job. Part of entering the business invol-
ves being on the premises in order to be 
present when needed, so we (Jana, my 
future wife, and I) will also be moving in-
to the large family home there.
Q: We wish you all the best and a good 
start with Redecker!

The family business goes into the third round

Getting started  

Friedrich Redecker, the ‘boss’, founded the 
business in 1935. � e third generation is 
now entering into the business.

R e d e c k e r ' s  b r u s h  m a g a z i n e
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Felix Redecker: � e youngest Redecker brings his know-how 
and enthusiasm into the business.

January 2009 

# 3

#2 | We got to know the country and its people on our "Tour de France" in 2008 and returned 
with wonderful memories, friendships and new business contacts – thanks to French hospitality! 

#3 | When the third generation entered the company in 2009 with Felix Redecker, you 
received an exciting look into the family-owned business. Felix told Quergebürstet in an  
interview how he went from sausages to brushes.



Dear Redecker friends,
the anniversary year has come 
and gone. A great Redecker team 
trip, quiet time to look back and 
many cheerful parties are behind 
us. The future holds a lot for us: In 
August 2010, our daughter- in-law 
Jana became a �true Redecker� 
from a company perspective as 
well. We are especially happy 
about this because it means we 
remain a �true� family company: 
Bürstenhaus Redecker is a way of 
life, not just a job. Furthermore, the 
new 2010/2011 catalogue also 
presents all sorts of other news in 
the form of product additions. We 
are presenting the highlights on 
page 3.

Your Redecker Team

quergebuerstet@redecker.de

75 years � where we go from here 

We are staying young!

employee with great applause at our 
 anniversary party. We at Redecker are 
all very happy! As a graduate in business 
administration, Jana Redecker had the 
opportunity to collect work experience 
at a company in the industry where she 
was responsible for product manage-
ment and trade fairs – among other 
things.

Interview with Jana Redecker

Before she assumes her new position, 
QUERgebürstet wanted to fi nd out from 
Jana Redecker what it is like to “grow 
 into” a family company:
Q: Jana, could you tell us when you fi rst 
considered joining the Redecker team?
 

Nearly the entire Redecker team had a great time in Sweden. Where else can you fi nd bus 
stops like this?

Jana Redecker‘s 
„warm welcome“ at 
the anniversary party 
on june 15, 2010.

R e d e c k e r ' s  b r u s h  m a g a z i n e
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 The Redecker anniversary year took us 
from one amazing experience to the 
next: Trade fairs, gifts, good wishes – 
we would like to express our sincere 
 appreciation for all the great surprises.

The Great Party � The Great Trip
As a gift to us and especially to our 
 employees, the entire Redecker team 
took a joint trip to Sweden which will 
 surely be a highlight in the history of the 
company (take a look at the photos on 
page 2). We purposely limited our 
 anniversary party on June 15, 2010 to a 
small group consisting of our employees 
and close friends. At the event, each 
 family member presented a segment in 
the long Redecker history in their own 
personal words – and also spoke about 
the future, which will once again hold 
new ideas and fresh Redecker esprit: 
 Jana, the wife of our son Felix who joined 
the company the year before last (as 
 reported by QUERgebürstet), became a 
new member of our team and will make 
the Redecker family company even 
stronger. Jana was welcomed as a new 

#6 | For the 75thRedecker anniversary in 2010, nearly the entire 
Redecker team went to Sweden. The great anniversary celebration 
included a cordial welcome to Jana Redecker. She introduced herself 
in Quergebürstet.

August 2010 

# 6



JR (laughs): What do you mean – 
 marrying Felix, or my new job? Anyway, 
I‘ll keep the former to myself ... I had 
 already learned quite a bit about the 
work at Redecker through Felix – 
 although I was very dedicated to my 
 previous employer. Eventually I became 
so interested that I began to consider it; 
and when the work environment is so li-
vely and interesting, it‘s an easy  decision 
to make.
Q: So what are you planning to do at 
Redecker?

Cleaning crew with reading: 
Entertainment at our anniversary party.

75 years Bürstenhaus Redecker: A special 
wreath is essential.

Teamwork: Bürstenhaus 
Redecker on the water 
(way) through Småland.

JR: I’m coming from product 
 management – and that is also what I’ll 
be doing now. I am going to focus more 
on purchasing and marketing. Aside 
from that, I am really looking forward to 
 meeting everyone and learning new 
things. I‘m happy that the team has ma-
de me feel so welcome!
Q: Can you tell us a bit about you 
 personally?

JR: Of course! I’m from Bielefeld, which 
is also where I completed my education 
as an industrial business management 
assistant. By the way, I met Felix during 
the cooperative education programme 
that followed – now I’m telling you the 
story after all! Since we share so many of 
the same interests – we both enjoy 
 outdoor sports and like to cook – we 

quickly got to know each other better. 
The rest is (family) history...
Q: And your family history?

JR: I grew up in Bielefeld and sort of got 
my love of nature from my family: My 
best holiday memories involve 
 vacationing in the caravan, always 
 looking for good fi shing spots … When I 
was in Sweden with Felix for the fi rst 
 time, he could hardly believe that I really 
wanted to go fi shing. By now, we can 

 easily spend the entire day on the lake 
with our fi shing rods.
Q: A quick answer please: What is your 
favourite Redecker product?

JR (quick like a shot): The leaf brush! I 
love large plants with generous leaves, 
and so the fi rst time I saw the brush, it 
was like a revelation. It solves problems 
that are decades old! Also, even though I 
was a dedicated dishcloth fan for many 
years, I wouldn‘t want to go without a 
good washing-up brush under any 
 circumstances now. Oh yes, also  very 
important: A genuine ostrich  feather 
 duster is the best…

Q: Thank you! Thank you! We defi nitely 
don’t need any more proof that you are a 
true Redecker …

Boss with champagne: Jutta Redecker 
celebrates 75 years of Redecker.

Some of us were not quite awake at the 
shared breakfast in Sweden …

Two generations behind the lectern (from 
left to right: Jutta, Gernot and Felix Redecker) 
reviewed 75 years of Redecker history.
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vakia. Slovenia in particular has a long 
tradition in the production of household 
items made of wood. As EU members, all 
of these countries are committed to sus-
tainable forestry practices. This means 
forests cannot be clear-cut and new 
trees need to be planted.   

How can boar bristles be so long? – 
I thought pigs had almost no hair. Do 
you have a photo?

The domestic pig as we know it in Ger-
many has hardly any hair. It was bred out 
of the animals since growing hair or brist-
les consumes energy unnecessarily. This 
energy then serves to gain weight in or-
der to grow the meat the animals are rai-
sed for. Since they are kept in large, insu-
lated barns, the animals no longer need 
fur to keep them warm.

The long bristles come from traditional 
old breeds, with the longest growth over 
the back along the spinal cord. In this 
country one still sees such long bristles 
on wild pigs, with the longest and thickest 
on old boars.

Do the animals have to be killed? 
Boar bristles can only be “harvested” 
from dead animals, since they have to 
include the root (the thickest and stron-
gest section which sits in the skin). Ho-
wever, bristles are always available as a 
waste product since the animals are rai-
sed for their meat. Some horsehair is 
combed out, while goats are shorn just 
like sheep.
 
How long does a broom or brush made 
with horsehair or goat hair last?
There is no single answer to that questi-
on. Customers have shown me kitchen 
brooms worn down from use, which 
they bought 15-20 years ago from my 
father. (Gernot Redecker)

Organic products have long become 
familiar and are now found in al-

most every household.  In these times of 
rethinking, with daily discussions about 
the Kyoto Protocol, television broad-
casts, movies and books on the topic of 
“Living without Plastic”, more and more 
customers are also fi nding their way to 
Bürstenhaus Redecker. This is because 
we only offer articles for working and li-
ving in a household without plastic.

As more customers become interested 
in our products, we also have to answer 
more questions. We are especially plea-
sed to answer specifi c questions related 
to individual products. You are already 
familiar with our “Redecker references” 
as useful tools. Now you will fi nd ans-
wers to the most frequently asked ques-
tions below.

Where do the various materials come 
from, e.g. the boar bristles, horsehair and 
goat hair that is used?
Most of these materials come from Chi-
na. Horsehair also comes from South 
America, since hair and bristle are pro-
cessed exclusively in those countries.

Where are all the trees cut? Are new 
ones planted to replace them?
The wood for our brushes, mainly beech, 
comes from Germany, Slovenia and Slo-

Redecker Products � Useful Information

Questions, questions � 
Redecker answers What is the best way to clean these brus-

hes?
Most brushes and brooms do not have to 
be cleaned, since they are self-cleaning 
due to the movement of the hairs / brist-
les during use. Matted horsehair should 
be washed and then combed. The hair 
straighten out again when they dry.  

Can twisted wire brushes also be boiled?
In principle, all natural bristles and hair 
can be boiled. In fact they are boiled 1 – 
2x during dressing (preparation of the 
bristles from harvesting to the product 
ready for use). Only the wood cannot 
stand up to boiling the brush.
 
Can bristles and hair scratch plastic, 
wood or glass? No!

Are bristles unhygienic because they are 
hollow on the inside?
Boar bristles are not hollow on the inside. 
They merely have a coarser surface than 
high-end nylon or polyester bristles. PVC 
and polyethylene bristles have a similar 
rough surface – at least once they have be-
en used – where bacteria can take hold. It 
is important for the bristles to dry after 
contact with water, since dry conditions do 
not allow bacteria to survive.  

How do you clean bath brushes?
Bath brushes are cleaned with soap whi-
le washing your body. If you want additi-
onal cleaning: rinse with a water and vi-
negar solution.
 
Why do some bristles look like plastic?
After dressing, the surface of natural 
bristles is smooth similar to plastic and 
therefore just as shiny.

Do you, Mrs. Redecker, actually have all 
these brushes in your own household?
No, of course not, but I do have a large re-
presentative selection across our product 
range. Naturally, I have personally tried 
and tested every model.

Wild and shaggy: the longest natural brist-
les come from wild boars

#9 and  #10 |  Many Quergebürstet title stories deal with our materials and availability; 
we have often covered subjects such as quality and sustainability – things we value greatly!

January 2012 
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… and hand brush (180330) 
made from splited horsehair.

Room broom (120330) …

consistency by acknowledging and 
buying our products – which is also a 
matter of trust and shared objectives.
We want to thank you for sharing our 
products and our vision – and working 
with us to bring more quality and susta-
inability with less thoughtlessness and a 
slower pace to the world. 
By the way, our new products with slit 
horsehair – yes, there is such a thing – 

are a nice example of our quality stan-
dards. The hairs are slit at both ends in a 
mechanical process, which makes them 
much more fl exible and softer so they 
are perfect for use against fi ne and ultra 
fi ne dust. 

In our throw-away consumer society, 
we are being faced with contradic-

tions daily: everything has to be availa-
ble all the time, immediately and in bi-
te-sized portions as globalisation 
supposedly turns the world into a village; 
on the other hand, there is talk of an end 
to consumption and natural resources, 
of ecological and economic collapse. 
We, for example are currently 
experiencing diffi culty 
obtaining bristles of the 
required quality on the 
world market; natural 
bristles are a scarce 
commodity. Yet, we are 
standing by our princip-
les and only purchasing 
fl awless goods, from 
the product to the env-
ironmental conditions 
to social compatibility 
in production: all of 
these factors are part of our overall view 
of product quality. We may have to search 
a little bit longer, go in person, pay more. 
But we always get something in return 
for our efforts: trust, reliability, good 
quality. Which is why we know no com-
promises. Our customers appreciate this 

What is quality? 
An attitude towards life!
Like many other things, good bristle have become a rare 
and expensive commodity on the world market in the 
meantime. Those, who want quality have to search for 
it � but they find it as well.

Another example: the quality of relati-
onships between our children is decrea-
sing. Even in childhood, communication 
and friendships are increasingly being 

shifted into the virtual reality of social 
networks. But when you bring children 
close to nature by surrounding them 
with natural things, you can see the qua-
lity of bliss you can create – in the eyes 
of a ten-year-old after a day in fresh air. 
Without Facebook, without iPhone, 
without Nintendo. Give our new articles 
for children a try – now in the catalogue. 
And when it’s raining cats and dogs, how 
about our kitchen articles for children: 
time to cook and bake together!

August 2012 
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Dear Friends of Redecker,

We are 80! It�s an age that 
we share with such interesting 
persons as Christo, Luciano 
Pavarotti, Woody Allen and 
Alain Delon. We are happy to 
celebrate our 80th birthday a 
little in this new "Quergebürstet"  
- with a trip to Sylt, a bicycle tour 
in Barcelona and a new dealer 
product that will – we are certain 
of that – promise you true sales 
success. But let pictures talk now 
… Have fun looking!

Yours truly, the Redeckers
quergebuerstet@redecker.de

80 years young:  
Redecker has a party!

Can't do without a wreath!
Nothing works without preparation: 

binding the wreath with the large "80" 
for our store on Sylt was a must-do and 
just the right way to start into three sun-
ny days by the sea. The next morning, we 
took the bus and had a great picnic to-
gether to which everyone contributed on 
the Germans' favourite North Sea island 
– to festively hang the wreath at the Re-
decker store in the Friedrichstraße. The 
staff in the store had no idea that they 
were getting the wreath. They were ac-
cordingly surprised and happy. 

Continue on page 2

Redecker brushes and brooms, dust wipes and paintbrushes, household and 
body care articles have been around for 80 years. How does a family-owned 

company that loves and lives with its products celebrate? We just took the entire 
team to the German island of Sylt and enjoyed in three days what we developed in 
eight decades. Find a little travelling report below:

#16 | There was another great celebration when the family-
owned company had its 80th birthday: The entire team went to Sylt 
for three days and enjoyed a holiday there before following up with 
some wonderful impressions in a long title story.
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Beach, sun, Redecker

Since we're a young company of 80, it 
seemed to be logical to stay at a pret-

ty youth hostel – a wonderful and com-
fortable site to stay in, only 5 minutes 
away from the sea. A highlight of the 
fi rst day was the barbecue organised by 
the youth hostel, including the beautiful 
sunset! The second day on Sylt brought 
us even more beach and sun. First, we 
had a guided tour through the Lister 
Watt and the Museum of Forces of Na-
ture, then there was the unavoidable 
and unique 80-years beach anniversary 

party at Wonnemeyer at the beach near 
the little village of Wenningstedt – with 
food, music and dancing into the sunset. 
It was a wild party!

Working together � 
celebrating together!

We had our interesting guided tour th-
rough Keitum with Sylt's best tourist gu-
ide Silke von Bremen on the morning of 
our third day on Sylt, just before the 
drive back. They were a wonderful three 
days that brought us as a company even 
closer together, and where so many de-
dicated people ensured that we were all 
able to celebrate here: fi rst of all, Fried-
rich Redecker AKA "The boss", who has 
been alive in our memory throughout 
these three days. As a family, we were 
particularly happy about being together 
and about the joy with which all of us 
work for Redecker, Being able to do and 
celebrate wonderful things. This joy 
found a great expression in the gigantic 
layered Redecker cake that we received 

from the employees and that was, of 
course, cut right on site. 

We were moved by the message in a 
bottle full of good wishes, sending us off 
into "the next 80 years". We are excited 
to see if it will ever fi nd its way back to 
us.

Three great days at the sea  - 
thank you all, it was great!

Sylt 2015

The boss

Do you want to read more?
All issues are available here as a download: 

redecker.de/quergebuerstet



Lou Diamond Phillips

Mickey Rooney

And the Oscar goes to…

No joke: When we receive an email wi-
th an invitation to a "Celebrity Gift 

Show" in Hollywood via the contact form 
on the Redecker website, we are not initi-
ally inclined to take it really seriously. But 
a tiny remnant of curiosity makes us go 
back and check anyway, and fi nally fi nd 
out beyond a doubt: We are really being 
invited, as one of 50 companies world-
wide, to a fair for the rich and famous lea-
ding up to the Academy Awards. So we ac-
cept – and initially make our way to 
California with mixed feelings. 

The fair takes place the day before the 
award ceremony, in one of the Academy 
Awards hotels. In a separate hall, pro-
ducts and services from selected compa-
nies are presented to an audience that 

consists of some stars and many more 
starlets. We build a stand at lightning 
speed and arm ourselves with copious 
quantities of Redecker products and 
materials. 

For more than fi ve hours we chat with a 
variety of A and B list celebrities; pose, 
laugh, show and give away Redecker pro-
ducts – with huge success as proved by 
the photos we show here. We will never 
forget meeting Mickey Rooney (now sad-
ly deceased), Buzz Aldrin, Jon Voight and 
Lou Diamond Phillips. An unforgettable 
day on which the Redecker ostrich 
feather dusters, as well as many of our 
other beautiful products, are greatly ad-
mired. So much so that the organiser im-
mediately wants to invite us to other si-
milar fairs for other large events. 
Suddenly there‘s a lot going on on our 
brand-new Facebook page and the Twit-
ter account that was set up just for this 
event. Redecker products are being twee-
ted about!

As a German brush producer, we didn't take the request to present 
ourselves at the Academy Awards in Hollywood quite seriously at 
first. Luckily we went back and checked�

R e d e c k e r ' s  b r u s h  m a g a z i n e
gebürstet
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After the fair we can follow the Aca-
demy Award ceremony itself on a big 
screen at an exclusive dinner and meet 
more big names from show business – 
great cinema!

Conclusion: In modern, fast-paced Hol-
lywood our production methods and ide-
as of quality are obviously typically Ger-
man (see also p. 2) – in a positive way. The 
contacts and acquaintances made on this 
day extend far beyond the event itself. We 
are able to expand our horizons and bring 
matchless acclaim and recognition home 
with us. Last but not least: Certain exclu-
sive dealers from the USA now list Rede-
cker products in their portfolios...

#14 | When Redeckers are invited to Hollywood, that surely makes 
for a good Quergebürstet title story. Read up again on how we presented 
our brushes and which stars and starlets loved our products!
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France is one of the first 
Redecker export countries

For more than twenty-fi ve years now 
we have provided brushes and wood 
products to the country with the good 
way of life. But the relationship didn't 
really take off until we met Muriel 
Rohmer, the owner of "Marie Jeanne à 
Paris“ 15 years ago at a German exhibi-
tion. She immediately recognized the 
Redecker potential for the French mar-
ket, and we not only began talking right 
away but also established business ties 
very quickly. So well, in fact, that as 
early as 2004 the fi rst Parisian exhibi-
tion followed, and a short time later, the 
fi rst Redecker catalogue appeared enti-
rely in French, a mutual success story. 
Today Muriel is not only a partner; she 
has long since become a good friend, 
and France, besides Germany, is one of 
our most important markets. 

Our neighbor France is worth a Quergebürstet title story - even if winning 
the  European Championship on their own turf didn't work out this time. We 

certainly would have wished it for France!

Not only for soccer: 

Allez les Bleus!

In France, great importance is placed on 
good craftsmanship and design. As a 
territorial entity, our neighbor also still 
has a good retailing structure extending 
to the small towns and villages, with 
 many small, lovingly run home goods 
shops. On our "Redecker Tour de France“ 
of 2008 we visited many of them and 
were charmed and touched by their 
 devotion and hospitality.

Mathieu, Muriel and Alisa

With Muriel, we have maintained a 
wonderful partnership of many years th-
rough the present. For some time now, 
what has been a determining factor in 
our business in Germany for the past 
years is also developing in France: the 
transfer of the business to the next 
generation. Muriel's son Mathieu and his 
fi ancée Alisa are preparing themselves 
for taking over the responsibility for 
"Marie Jeanne à Paris" and have been an 
essential part of  "Marie Jeanne à Paris" 
since 2015. New energy and ideas are 
meeting with well-founded knowledge of 
the French market. Muriel will be provi-
ding the enterprise with counsel for a 
long time yet and fi ll an important role – 
just as here in Germany, the transfer will 
be carried out step by step. We thank 
 Muriel in advance for the long, wonder-
ful years we have enjoyed together and 
hope that everything will continue to 
stay in the family!

#18 | France was one of the first export countries for Redecker, 
and has remained an important market for us still today. We also have 
Muriel Rohmer to thank for this. She has been not only a business 
partner, but a good friend to us for many years.

August 2016 
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Portrait: 

The Redecker employees
The Redecker team has always had an important place in Quergebürstet. We 
have reported in detail across all departments in these ten years – both about 
the "Redecker originals," their anniversaries and achieved targets, and about 
the new members of the "Redecker family." From the workshop where new de-
velopments are created under the management of Gernot Redecker, to pro-
duction and picking team, to the office team.

Being able to rely on a team that has become so 
well aligned and is always so joyful is very spe-
cial. We are proud of the good, family-like relati-
onship with everyone in the company. 

It would be impossible to choose individual highlights from our reports. There-
fore, we would like to introduce our entire team in this anniversary edition.

The manufacturing 
process:  

Nothing can replace 
quality, hand-crafted 

detailing!

With us for 15 years and more – 
true Redecker "originals":  

Jens Hawerkamp, Birgit 
Twelkemeier, Michael Schieleit-

Theurer, Helga Hacker, Petra 
Jünemann, Karin Twelkemeier, 

Wolfgang Zeh, Heike Poggen-
klas, Heike Marowsky, Ulrich 
Tzschachmann, Sabine Kraak

Two Redecker generations, both 
under one roof.

Imprint
QUERgebürstet –  

Redecker’s small Brush Magazine 

is published at irregular intervals 

several times a year by  

Bürstenhaus Redecker GmbH

Bockhorster Landweg 19

D-33775 Versmold 

Tel.: (+44 54 23) 94 64-0

Fax +49 54 23 94 64-20

info@redecker.de · www.redecker.de

Chief editor: Jutta Redecker

Price per copy:  

55 eurocents plus postage

Editing and production: 

Weiß & Partner, Oldenburg, 

www.weiss-partner.com

Employee profile 

Jens – and his saw...

Jens Hawerkamp has been working at 

Redecker for 11 years, already a “vet-

eran” despite his relative youth – he is 

33. Jens is a cabinet maker and plies his 

trade, which is very important in the 

company: Knowledge of wood is con-

stantly required. However, his cabinet-

making skill is not his only field of activ-

ity. To quote Jutta Redecker: “Nothing is 

ever too much for Jens. His willingness 

to help is incredible, both at work and in 

his private life.” Jens Hawerkamp de-

scribes it as follows: “I’m not only in the 

workshop, but I also help out with pro-

duction – or wherever there is a need. I 

simply enjoy having a hand in every-

thing. We are of course ONE team.” 

That’s also the reason why Jens has ex-

perienced so much in his 11 years at Re-

decker. As for example when he collect-

ed the catalogues hot of the press from 

the printers in Northern Germany and 

drove straight to the trade fair in Paris 

where everybody at the stand was al-

ready waiting for copies. His experience 

helped him to remain calm. This experi-

ence was gained when he worked tem-

porarily as courier driver between his 

cabinet-making studies and his appoint-

ment at Redecker and zigzagged through 

Europe. “In the longer term that simply 

was too exhausting,” he said with a sigh. 

The Redecker job was a real stroke of 

luck for the native from Versmold. 

Privately, the man with the saw is tak-

ing on completely different endeavours: 

For the past eight months his daughter 

Josephine is the light of his life, which he 

shares with his wife Juliane, a nursing 

sister, and four horses on an old farm-

stead. Hobbies? His passion for farm 

machinery (own Hanomag tractor with 

A view of the wood workshop: Jens 

Hawerkamp’s world.

Jens and his saw: He loves working 

with machinery, whether at work or 

at home, where his 1970 Hanomag 

waits.

Relaxing outside with Michael from the 

warehouse during a break.

hay tedder and forage mower, 1970 mod-

el!) assist with tending to the horses, on 

the contrary his rather unusual enthusi-

asm for installing kitchens into old 

buildings receives slightly less atten-

tion. Jens looks forward to spending the 

next few decades at the Redecker brush 

company – a joy that he shares with the 

Redeckers...

Trade Fairs 2010: 

Maison & Objet 

in Paris 
22. - 26. Jan. 2010 

Hall 6 L 89

Ambiente 
in Frankfurt
12. - 16. Feb. 2010

1.2  G 49

Vivaness
in Nuremberg
17. - 20. Feb. 2010

Hall 7a, Vivaness-Hall,  

7a 717



 It may not always look this way – but it 

usually does! Ulli Tzschachmann 

opens the door to the Redecker work-

shop with the wood stove and the neat 

row of broom handles on the wall. Not 

so much as a screw is out of place in the 

tidy, long room behind the Redecker 

warehouse. No wood scraps can be 

found on the cleanly swept fl oor. There 

is a place for everything, and everything 

is in its place!

Order and Creativity

Ulli immediately demonstrates how 

practical his organisation skills are by 

putting together and gluing a children‘s 

broom in a matter of seconds. His 

 colleagues say such effi ciency is typical 

for him, just like his helpfulness and 

quiet but creative humour:

Employee Profi le

Workshop and willow weaving: Ulli

The memory game with pictures of 

Redecker  employees, which made the 

Redecker anniversary trip to Sweden 

fl y by, was his creation. He also served 

homemade hamburgers, every third 

one of which had been seasoned with a 

special spicy blend - but of course the 

patties were indistinguishable from the 

outside ...

In his spare time, Ulli pursues an 

 ancient craft that few can still call their 

own: Willow weaving. Rather than 

 typical baskets, his focus is on screens 

and landscaping elements.

Picked up at home …

In the meantime, he has been with 

 Redecker for 13 years. “One day the 

 Redecker family was suddenly at my 

door,  asking if I could see myself 

Ulli Tzschachmann puts 

together a children’s 

broom. Every step is 

routine.

 switching careers – we already knew 

each other personally through Heike 

Poggenklas,” Ulli says with a smile. “It 

sounded good to me, because I had just 

quit my job as a gardener with the city 

of Halle.” Today the father of four is a 

pillar of strength in the Redecker 

 production department. Brooms, 

brushes, doormats and much more is 

produced in the workshop with various 

helpers from all areas. “We also make 

many custom products and prototypes, 

which we plan in cooperation with 

 Gernot Redecker and Jens from the 

cabinetmaker’s workshop,” says the 

53-year-old. “Effi cient production is 

 always the bottom line. What would the 

customer get out of a beautiful broom if 

production costs so much that nobody 

will buy it?“ 

Impressed by all this  practical 

 thinking, we leave the workshop. 

Thanks for the tour, Ulli!

Ulli at the anniversary party in Versmold 

with Heike Poggenklas.

Trade Fairs 2010/2011

Vivaness / BioFach 

Vivaness / BioFach

in Nuremberg

February 16 to 19, 

2011
Hall 7a

Maison & Objet 

Paris
September 3 to 7, 2010 

Hall 6, L 89 and

January 21 to 25, 2011 Ambiente 

in Frankfurt

February 11 to 15, 2011

BioNord
in Hannover

October 17, 
2010
Hall 2
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Employees

Trade fair date 2014: 
We are looking forward welcoming you!

Anniversaries

The older a company gets, the more an-

niversaries there are to celebrate. 

These include the anniversaries of “em-

ployee seniority” as it should probably 

read in the official German. But we simply 

say, “How nice that you have been with us 

so long, Heike Poggenklas and Helga Ha-

cker!” And there is a future commemora-

tion coming up that pleases us very much. 

Our ostrich feather duster specialist Sabi-

ne Härzer—excuse us, it’s Härzer-Busker 

now— has married. Congratulations!

Five years ago at this point we celebra-

ted Heike Poggenklas’ 20-year anni-

versary of employment at Redecker un-

der the heading "Redecker Bedrock". 

Now it has turned into 25 years. How can 

such dedication be honored even more 

Sabine Härzer-Busker has many hob-

bies. One of them is occupying the positi-

on of Redecker expert for the production 

of ostrich feather dusters. Another is her 

pets, which is why she is also the chief 

dog-sitter for the Redecker company 

dogs, Asta and Marlene, when the Rede-

ckers are visiting trade fairs or traveling 

on holiday. The two of them love Sabine 

dearly, but they must now learn to share 

her affection with more than just her 

three children, as she has married her si-

gnificant other Johannes Busker. As they 

leave the Registry Office where they tied 

the knot, the two of them go through a 

trellis made up of their Redecker 

colleagues holding ostrich feather du-

sters. Congratulations, Sabine!  

highly? Well, probably with a huge and 

hearty thank-you to our two guests of 

honor, because Helga Hacker from the 

warehouse can celebrate a proud 20-ye-

ar span with the Redecker family as well. 

We are grateful to both of them; without 

employees like that, Redecker would 

simply not be Redecker.

Where has the time gone? Helga and Heike with their favorite flowers on the day of the anniversary

After the Registry Office: The Redecker feather trellis

Maison & Objet 
Paris

Jan. 24 - 28, 2014

Hall 6, Q71

Ambiente
Frankfurt

Feb. 7 - 11, 2014

Hall 1.2, G49

Birmingham Spring
Birmingham

Feb. 2 - 6, 2014

Hall 6/7, 6N32

Vivaness
Nuremberg

Feb. 12 - 15, 2014

Hall 7A, 311
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Employee profile 

The Warehouse Team:  With Heart and Hand DThe warehouse is the hub of the Re-decker world. All products arrive here and are stored, packaged and sent out again. This makes it very important for our warehouse team to do an excel-lent job: critical thinking across all areas defi nes the team under our chief store-keepers Michael Schieleit and Birgit Twelkemeier. 
Everyone (the warehouse team consists almost exclusively of women) has to work independently while staying on 

top of communication and what the others are doing. It’s a long way from the receipt of goods until orders are packa-ged. 
The “warehouse girls" – recognisable by their trolleys – push them through the large Redecker warehouse with great concentration, picking shipments and getting them ready to send out.Team spirit consistently takes centre stage: suggested improvements are dis-cussed at the department level and 

Birthday-Breakfast at the packing table with congratulators from the whole company

Th e warehouse team, from the left: Heike Marowski, Ingrid Galling, Helga Hacker, Christa 

Ellwart, Anna Rautenberg, Karin Twelkemeier, Birgit Twelkemeier (missing: Michael Schieleit.)

jointly implemented. By the way, the team is also defi ned by sharing. The en-joyment of work and each other’s com-pany is easy for anyone to see and hear: there is a lot of laughter! Our photos show the team and the breakfast party on the 60th birthday of our warehouse worker Ingrid Galling. There is no doubt: the “girls” are having fun.
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One can't deny that almost all Rede-

cker products have something to do 

with the theme of  cleanliness. Whether 

or not that is typically German, we don't 

know. Rolf Sachs, however, a designer 

and artist in Lausanne who is the son of a 

French mother and German father, used 

our brush art to do away with the famous 

German virtues or rather, to depict them 

as ironically broken. In his celebrated ex-

hibition "Typisch Deutsch" ("Typically 

German") in Cologne he depicts German 

"virtues" such as punctuality, industry 

and also cleanliness. Without us, it may 

not have been possible. Because we 

constructed two highly complex, 1.25 x 

1.25 m high uniform brush pictures with 

Redecker: Really  
typically German!?

Against the grain
Rolf Sachs awakens the German 
in us …

The commission by the artist and 
designer Rolf Sachs (sun of Gunter 
Sachs) was a challenge even for an 
experienced brush maker: an even-
ly bristled and smoothly cut brush 
of 1.25 x 1.25 metres! Neverthe-
less, we basically did not produ-
ce the art works any differently to 
a classic Redecker brush and had a 
lot of fun with the commission. The 
humor of being able to help create 
the concept "cleanliness" as a Ger-
man brush producer was the icing 
on the cake for me. While we are 
talking about clichés: The Redecker 
brush pictures for Rolf Sachs real-
ly embodied many additional Ger-
man stereotypes: industry, preci-
sion, punctuality.... Should we be 
ashamed? - No!

Yours, Gernot Redecker

bristles - one with goats' hair and one wi-

th split horse hair - especially for Rolf 

Sachs's exhibition. Jutta and Gernot Re-

decker could not resist the opportunity to 

be there at the opening and were able to 

experience first hand the incredulous 

comments that were made by the visi-

tors: Who makes something like this? 

How is it done? We were able to clarify 

and explain in a stimulating discussion. 

After being extended, Rolf Sachs's exhi-

bition in Cologne's Museum of Applied 

Science (MAKK) closed at the beginning 

of June. What remains are his ironic and 

intelligent ideas on German virtues and 

vices, a theme which we are pleased to 

have had a part in.

cabinet broom 
460605

small wooden boards 
753307 

Brushmaker  
with a passion
Now that I have passed all of my knowledge as a brushmaker on to the next generation just as my father had done in his time, I really need not be concerned about the continuation of this craft. To have branched out from a family of rural brushmakers with their own company to a global brand leaves me content and shows me that tradition and modern living can al-ways be harmonized. One simply has to want it enough.

Yours, Gernot Redecker

Column

Column
10 years - 20 issues!

When I was supposed to write a co-
lumn for the first issue of Querge-

bürstetten years ago, I didn't take it all 
that seriously. A little magazine in which 
we were supposed to tell a bit more 
about what we are doing here in Vers-
mold with heart and mind. Looking back 
today, I can see not only how much time 
has passed, but also how my thoughts 
have kept returning to the same subject 
over the years: In spite of all the changes, 
from digitalisation to globalisation, 
nothing has changed about the basics. 
We still consistently produce good pro-
ducts for the invention, development 
and production of which we use all our 
skill and knowledge that we have ac-
quired over many years. The quality of 
our brushes, brooms, and wood pro-
ducts makes us proud – it is the unchan-
ging principle of our work. Whether we 
sell it overseas to Australia or pass it 
over the counter here in Versmold, 
doesn't matter to me. It is wonderful 
that all those Europeans, Americans, 
Asians, Australians and many others 
seem to be just as happy about our pro-
ducts as the farmers in Versmold are; 
whom my father supplied with his first 
practical stable brooms 80 years ago. 
What else could we wish for?!

Yours, Gernot Redecker

Our Quergebürstet issues read like a diary: all the interesting and moving 
events around our family-owned company are shared with you. That brings 
back beautiful memories for us as well when we browse the previous issues.
Another highlight: Gernot Redecker comments on current events and subjects 
that are important to him in every issue. 

A bit like a diary: 

Great memories

August 2014
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Column
Branded goods:  Redecker

Redecker products are beautiful, du-rable and practical. This simple quality definition has de-fined our product development from the founding of the company. Consistent quality and pa-tience – these are the defining values on the route from a company logo to a product brand. 
We have travelled this road success-fully. The fact is: Redecker products are well-liked and becoming more well-known; in the meantime ma-ny Redecker products have a become classics that are increasingly copied – we are also not immune to that. Rede-cker becomes a brand – however, no-body needs to be concerned that we are moving in the direction of mass production because of that, or rather exactly for that reason not. That we simply can not (and will not)!

 Yours, Gernot Redecker



In recent months we have under
taken the largest renovation and 
expansion of our buildings and 
storage areas in the company's 
history – we will need a little while 
still, but then you will be able to 
read about all the details here, of 
course. The whole project follows 
the Redecker principle: First make 
the plan;  then set it into motion 
step by step while reviewing details 
with the team, consulting experts 
and correcting the plan accordingly. 
To proceed in this way is often ea-
sier said than done, but it is logical, 
clear and rational.  It seems odd that,  
with the great political and social  
issues and problems currently being  
discussed around us and in the 
world, such simple and clear prin-
ciples do not seem to apply. Or am 
I comparing apples to oranges? 
Perhaps just a bit…

Yours, Gernot Redecker

Redecker's round trips

Redecker products are just as useful – and popular – in Australia as they are here.

The Redecker references are little product brochures focusing on a specific type of brushes, and make a wonderful addition to any Redecker pro-duct presentation. Inviting to the rea-der, they offer “the story behind the pro-ducts” for interested customers. Available references include Massage Brushes, Hairbrushes, All About Shoes, Brushes 101 and Thermowood. Order now or request sample copies!

Jason Duke is an Australian who ap-preciates the finer things in life. He and his family have been distributing fi-ne lifestyle and household products in Australia through their company SAI-SON since 2004. This includes Rede-cker! In the meantime, Saison is the ex-

Redecker down under

Katrina Duke (office manager), Andrew Duke (warehouse manager), Jason Duke and Justin 
Sutcliffe with dachshund Darcy.

praise for Redecker products: “A combi-nation of a wonderful design, functiona-lity and high-quality, natural raw mate-

rials,” is how Jason views Redecker products. Jason, we couldn’t have said it any better ourselves. Thank you and greetings to “down under”!

clusive distributor of Redecker products in this part of the world so far from us; yet modern communication technology makes personal contact possible. Felix Redecker: “Jason and his family are thousands of kilometres away from us – and yet we know each other well. But that is not only due to the internet, e-mail and telephone, but also the humour and charm of the whole family. The Du-kes are always ready to have some fun! It’s a good fit for us.” The Dukes are just as happy to keep in touch, and offer high 

Our references

good book at hand, our Redecker refe-rences fit the bill: brief and attractive little booklets filled with illuminating and interesting information about our brushes and their use. For example on 
the topic of 

massage, 
wellness 

brushes 
and their 

applica-
tions.

The 
pleasure 

of a brush 
massage
After a bath, 

a gentle brush massage is incredibly pleasurable – es-pecially when you are on the receiving end. Our massage brushes are available in various degrees of hardness. 

For those who find even the softest brushes too hard, we recommend our ostrich feather skin relaxers…

Complete 
this regimen once a week – and you will no longer be wishing for summer to re-turn. That’s a promise! You will be kee-ping yourself healthy and happy at the same time, grey skies and cold weather notwithstanding. That’s our idea of well-ness. Of course you can obtain just about anything you need for the winter well-ness cure from us, from apple and coo-kie cutters to fragrances and soaps to our many beautiful massage and well-ness brushes.

Brushing up your knowledge
Time-tested craftsmanshipand natural materials

BÜRSTENHAUS REDECKER

Hairbrushes
A brush guide for proper hair care from 

Bürstenhaus Redecker

BÜRSTENHAUS REDECKER

All About 
Shoe Care

Valuable information on footwear care

BÜRSTENHAUS REDECKER

Thermowoodenvironmentally friendly wood „from the kiln“

BÜRSTENHAUS REDECKER

Massage BrushesThe traditional and highly modern way to 

enhance wellbeing with brushes

BÜRSTENHAUS REDECKER
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Good things from Germany: 

What are we doing in China anyway?

Maison & Objet 
Paris

Jan. 22 - 26, 2016

Hall 6

Ambiente
Frankfurt

Feb. 12 - 16, 2016

Hall 1.2,  G60

3-7 FEBRUARY 2013

NEC BIRMINGHAM, UK

WWW.SPRINGFAIR.COM

Birmingham Spring
Birmingham

Feb . 7 - 11, 2016

Hall 6,  6N06

Trade fair dates 2016: 

We are looking forward welcoming you!

In China, they value good craftsman-

ship a lot. Europe, and Germany in 

particular, is very fashionable in terms of 

product quality and design. What is mo-

re logical than opening stores called 

"Gutes aus Deutschland" ("good things 

from Germany")? 

The new trade chain De Lai Pin sells 

high-quality products from German 

production in China. We are proud to be 

one of 35 represented brands. We came 

to the opening of the flagship store in 

Dalian, to inaugurate the store and train 

the employees in sales and material sci-

ence for Redecker products.

An opening celebration with a great 

gala and introduction of the represented 

companies in individual presentations 

was waiting for us and left us impressed 

– De Lai Pin has great plans and wants 

to open another 10 branches in China in 

2016.

The high demands of the company be-

comes evident when considering that all 

brand and crafts companies were visited 

in Germany personally to verify the qua-

lity and corporate identity.

Some impressions can be seen here. 

Thank you, De Lai Pin!

Redecker's round trips

In Cathay
Susie, Jutta, Gernot and Linda in the flagship store in Dalian

Gernot and Michael Chen 

at the opening gala

Employee training

The Chen family

Visiting Germany:  

Susie and Guy with Jana and Felix
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France is one of the first 

Redecker export countries

For more than twenty-fi ve years now 

we have provided brushes and wood 

products to the country with the good 

way of life. But the relationship didn't 

really take off until we met Muriel 

Rohmer, the owner of "Marie Jeanne à 

Paris“ 15 years ago at a German exhibi-

tion. She immediately recognized the 

Redecker potential for the French mar-

ket, and we not only began talking right 

away but also established business ties 

very quickly. So well, in fact, that as 

early as 2004 the fi rst Parisian exhibi-

tion followed, and a short time later, the 

fi rst Redecker catalogue appeared enti-

rely in French, a mutual success story. 

Today Muriel is not only a partner; she 

has long since become a good friend, 

and France, besides Germany, is one of 

our most important markets. 

Our neighbor France is worth a Quergebürstet title story - even if winning 

the  European Championship on their own turf didn't work out this time. We 

certainly would have wished it for France!

Not only for soccer: 

Allez les Bleus!

In France, great importance is placed on 

good craftsmanship and design. As a 

territorial entity, our neighbor also still 

has a good retailing structure extending 

to the small towns and villages, with 

 many small, lovingly run home goods 

shops. On our "Redecker Tour de France“ 

of 2008 we visited many of them and 

were charmed and touched by their 

 devotion and hospitality.

  
Continue on page 2

Dear Friends of Redecker,

So many themes, so little room! 

Big events are discussed in this 

edition of Quergebürstet, star-

ting with the important and 

happy news from France on this 

page – everything will be stay-

ing in the family… our current 

major remodeling project is 

 described by Gernot Redecker 

 only briefly in his column (p. 2). 

At the apporpriate time we will 

have more news. You will be 

surprised! But we will also be 

featuring a great new Redecker 

product, and the current results 

from the Redecker Corporate 

Sports Programme are pro-

vided here as well. As always 

there will be a colorful mix of 

topics that are vital to you and 

us … Happy reading!

Yours truly, the Redeckers

quergebuerstet@redecker.de

The Oxford Brush Company – 

powered by "Redecker of Germany" 

Sometimes everything just comes 

together delightfully. Three years ago 

we met the Lauder family at an exhibition 

in England for the fi rst time. Today, three 

years later, they operate their own retail 

shop with the Oxford Brush Company as 

well as an English online shop with the 

full range of Redecker products. 

More than thirty years ago, everything 

began for the Lauder family with a small 

shop for shirts and knits in beautiful 

Burford in the Cotswolds, not far from 

Oxford. Thus, the Oxford Shirt Company 

was born, which is meanwhile underway 

with its own shirt brand and globally 

operational online shop. The Lauders 

wanted to offer our Redecker brushes as 

an additional product in their shop – but 

the sales success of the Redecker 

products led quickly to the idea of a new 

Oxford Brush Company, which has been 

managed since 2014 by Junior Hamish 

Lauder and has been an independent 

company for a long while already. The 

Maison & Objet 
Paris

Sept. 2 - 6, 2016

Hall 6,  F65

Trade fair dates summer 2016:

We are looking 

forward 

welcoming you!

www.facebook.com/BuerstenhausRedecker Like!

Oxford Brush Company offers the entire 

Redecker range and has been fully 

furnished with our beautiful shelf 

elements and carousels. We have visited 

our customer and his lovely shop, which 

meanwhile spans 8 (!) display windows, 

and brought a few pictures along. Here's 

thanking you, the Lauder family, for the 

reliably constructive and pleasant 

cooperation we have enjoyed through 

the years!

Redecker's round trips

England

Mathieu, Muriel and Alisa

Chrissie – head of 

the retail shop 
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Column

Redeckers love to travel and like to combine 
this with visiting their customers around the 
world. The section "Redecker's round trips"  
often reports in detail about exciting meetings.
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Dear Friends of Redecker,
We are 80! It’s an age that we share with such interesting per-sons as Christo, Luciano Pava-rotti, Woody Allen and Alain Delon. We are happy to cele-brate our 80th birthday a little in this new "Quergebürstet"  - wi-th a trip to Sylt, a bicycle tour in Barcelona and a new dealer pro-duct that will – we are certain of that – promise you true sales success. But let pictures talk now … Have fun looking!

Yours truly, the Redeckersquergebuerstet@redecker.de

80 years young:  Redecker has a party!

Can't do without a wreath!
Nothing works without preparation: binding the wreath with the large "80" for our store on Sylt was a must-do and just the right way to start into three sun-ny days by the sea. The next morning, we took the bus and had a great picnic toge-ther to which everyone contributed on the Germans' favourite North Sea island – to festively hang the wreath at the Re-decker store in the Friedrichstraße. The staff in the store had no idea that they were getting the wreath. They were accordingly surprised and happy. 

Continue on page 2

Redecker brushes and brooms, dust wipes and paintbrushes, household and 
body care articles have been around for 80 years. How does a family-owned 

company that loves and lives with its products celebrate? We just took the entire 
team to the German island of Sylt and enjoyed in three days what we developed in 
eight decades. Find a little travelling report below:

Maison & Objet 
Paris

Sept. 4 - 8, 2015
Hall 6, E83

Trade fair dates summer 2015: 

La màs bella drogueria de Espana!

We love visiting our customers around the world – often as a surprise! We like to travel there by bike, too – whether in the New York Bronx or the US desert. This time, it was the turn of one of our oldest Spanish customers: Drogueria Rovira in Barcelona. Owner Ramón didn't exactly expect us …

This "drugstore" is quite a sight: Ramón Segarra Rovira is sitting in the middle of 25,000 (!) items in his beautifully tradi-tional household goods store with a tra-dition spanning more than a century. Af-ter entering the store, we are welcomed in the cordial Spanish manner. A concer-ned look at our bikes: Did we ride them all the way from Germany? We reassure him, showing him our locally rented bi-kes, and have a look around. What a store! The Drogueria was founded in 1910 and it seems that new products were added every year (that is actually true). From day one, the store has been family-owned and family-managed – the Roviras are rightfully proud of it.

The specialty of the Drogueria is everything around cleaning. Accordin-

Two men who like cleaning up: Ramón and Gernot. If you want to see more of the Drogueria, check out: www.drogueriarovira.com

gly, nearly the entire Redecker range is exposed, standing and dangling in this brush paradise, where new things can be discovered everywhere. We have been allowed to supply this wonderful store for 20 years now: Thank you, Ramón!

We are looking 
forward 

welcoming you!

Redecker's round trips

Barcelona by bike

Stars and Shootings: License to Brush
Who is being photographed – and why? What does the hair of Roger Moore have to do with PC brushes?  

 Naturally, you are beautiful – that is 

the slogan the three beauty & na-

ture branches have subscribed to. A con-

cept that combines the sale of premium 

natural cosmetics with cosmetic treat-

ments is being offered in Berlin, Cologne 

and Munich – with great success. Re-

decker products have long been availa-

ble in the beautiful stores. 

Now the employees in all three cities 

have received detailed personal training 

on brush materials from Jutta Redecker: 

Selecting the right bristles and fibres for 

cosmetic applications was covered along 

with the types of wood used for 

brushes. 
Naturally, the humidity-resistant and 

environmentally friendly thermowood 

topped the list.

 One would think stars in the world of 

brushes are relatively rare. Wrong!

When Felix Redecker helped a friend in 

the book trade answer a quiz question 

(“In how many 007 movies did Roger 

Moore star as James Bond?”), she didn’t 

really think she would win the grand 

prize. Dinner with Roger Moore. Yet his 

grateful friend made a clear commit-

ment: “If I win, I’m taking you with me!” 

And – she won. Soon an exclusive din-

ner was held with 13 other guests. 

Appearing: Roger Moore, James Bond 

fan Felix Redecker and – a PC brush we 

presented to the movie star and UNICEF 

ambassador as a gift. As you can see, he 

was overjoyed (and very much inter-

mann (www.birkmann.de – top-quality 

cookie cutters, baking dishes and pans) 

was looking for honest and genuine 

cooking and baking professionals. The 

Redeckers didn’t have to be asked twice 

and spent a pleasant afternoon with 

plenty of laughs and actual baking under 

the eyes of professional photographers. 

Not only were the results delicious but 

also appealing to the eye: Lars Birkmann 

is now enjoying top-quality pictures 

(and so are we!).

beauty & nature
The exclusive beauty & nature natural cosmetics shops 

and studios count on Redecker products – and focused 

employee training.

Munich
from left: Veronika Berger, Sigi Schröder, Melanie Ganter, Tobi Huber, Julia Hülsmann, 

Richard Niemöller, Sibylle Müller, Oliver Klinge, Marina Ostermann

Berlin
from left: Dagmar Böschen, Thorsten Schwuchow, 

Jutta Redecker, Diana Röhl, Linda Häusler

Cologne
from left: Jutta Redecker, Guido Mews, Juliane Welp

ested). But Felix Redecker’s suggestion 

to call this item the “007 Brush” hence-

forth ended up being discarded…

Jutta and Gernot Redecker had the 

opportunity to participate in exten-

sive photo shoots in their first official 

booking as a model couple: For a cata-

logue photo shoot under the motto “Any-

one can Bake”, the company RBV Birk-

München
von links: Veronika Berger, Sigi Schröder, Melanie Ganter, Tobi Huber, Julia Hülsmann, 

Richard Niemöller, Sibylle Müller, Oliver Klinge, Marina Ostermann

Berlin
von links: Dagmar Böschen, Thorsten Schwuchow, 

Jutta Redecker, Diana Röhl, Linda Häusler

Köln
von links: Jutta Redecker, Guido Mews, Juliane Welp

Stars und Shootings: Lizenz zum Bürsten
Wer wird fotografiert – und warum? Und was haben Roger Moores Haare mit PC­Bürsten zu tun? 

 Natürlich sind Sie schön – diesem 

Slogan haben sich die  drei Nieder-

lassungen von beauty & nature ver-

schrieben. In Berlin, Köln und München 

wird ein kombiniertes Konzept aus dem 

Verkauf hochwertiger Naturkosmetik 

und Kosmetikbehandlungen angeboten 

– mit großem Erfolg. In den wunder-

schönen Läden gibt es schon lange Re-

decker Produkte; jetzt ließen sich die 

Mitarbeiter in allen drei Städten von Jut-

ta Redecker persönlich ausführlich zum 

Thema Bürstenmaterialien schulen: Die 

Auswahl der richtigen Borsten und Fa-

sern für kosmetische Anwendungen 

spielten dabei ebenso eine Rolle wie die 

Beschäftigung mit den Hölzern der Bür-

sten. Das feuchtigkeitsresistente und 

umweltfreundliche Thermoholz stand 

dabei natürlich ganz oben auf der Liste.

 Stars sind in der Bürstenwelt – so 

denkt man – relativ selten. Falsch 

gedacht!
Als Felix Redecker einer Freundin aus 

dem Buchhandel bei der Beantwortung 

einer Quizfrage half („In wieviel 007-Fil-

men war Roger Moore der James 

Bond?“), glaubte diese nicht wirklich da-

ran, den Hauptpreis zu gewinnen: Ein 

Abendessen mit Roger Moore. Dennoch 

machte die dankbare Freundin eine kla-

re Ansage: „Wenn ich gewinne, nehme 

ich Dich mit!“. Und – gewann. Mit 13 an-

deren Gästen fand bald ein exklusives 

Dinner statt. Auftritt: Roger Moore, 

James-Bond-Fan Felix Redecker und – 

eine PC-Bürste, die dem Filmstar und 

UNICEF-Botschafter von uns zum Ge-

schenk gemacht wurde. Die Freude (und 

das Interesse) waren groß, wie zu sehen 

ist. Felix Redeckers Vorschlag, den Arti-

kel ab jetzt „007-Bürste“ zu nennen, 

wurde allerdings wieder verworfen…

Länger andauernde Fotoshootings 

konnten auch Jutta und Gernot Re-

decker in ihrer ersten offiziellen Bu-

chung als Model-Paar erfolgreich absol-

vieren: Das befreundete Unternehmen 

RBV Birkmann (www.birkmann.de - 

Ausstecher und Backformen in Spitzen-

qualität) brauchte für ein Katalogshoo-

ting unter dem Motto „Backen kann je-

der“ gestandene und glaubwürdige 

Koch- und Backprofis. Redeckers ließen 

sich nicht lange bitten und verbrachten 

einen Nachmittag mit viel Lachen und 

tatsächlichem Backen unter den Augen 

professioneller Fotografen. Das Ergebnis 

war nicht nur lecker, sondern auch was 

für‘s Auge: Erstklassiges Bildmaterial er-

freut jetzt Lars Birkmann (und uns!).

beauty & nature
Die exklusiven Naturkosmetik­Shops und ­studios 

beauty & nature setzen auf Redecker Produkte und 

gezielte Mitarbeiterschulung
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RBV Birkmann (www.birkmann.de - 

Ausstecher und Backformen in Spitzen-

qualität) brauchte für ein Katalogshoo-

ting unter dem Motto „Backen kann je-

der“ gestandene und glaubwürdige 

Koch- und Backprofis. Redeckers ließen 

sich nicht lange bitten und verbrachten 

einen Nachmittag mit viel Lachen und 

tatsächlichem Backen unter den Augen 

professioneller Fotografen. Das Ergebnis 

war nicht nur lecker, sondern auch was 

für‘s Auge: Erstklassiges Bildmaterial er-

freut jetzt Lars Birkmann (und uns!).

beauty & nature
Die exklusiven Naturkosmetik­Shops und ­studios 

beauty & nature setzen auf Redecker Produkte und 

gezielte Mitarbeiterschulung
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  horsehair 
broom 
oiled ash wood, 
horsehair 
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   dust pan  
oiled ash wood, 
stainless steel 
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beard brush  
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NEW 
DESIGN

Making products in natural materials 

with traditional craftsmanship means 

that one is quickly given the follow-

ing labels to match: traditional, envi-

ronmentalist, grandfather's craft. We 

won't be reduced to those labels. To 

us at Redecker, an item's design has 

always been the focus along with its 

high-quality craftsmanship. It is in-

teresting that good design is offten re-

lated to good function as well. Both to-

gether achieve the perfect mix that 

makes a Redecker product and that 

is never easy to achieve. Trying out 

materials, shapes, and prototypes for 

weeks or months is the beginning of 

our product development. We return 

to the workshop many times because 

the reliable tests done by our families 

and members of our company have 

uncovered another defect. At the end 

of that, we are still only 
half-way there. Can we 
produce in this manner? 
What is the best mate-
rial? Where do we get it 
from? For example: this 
long process has paid off 
specifically for our newly de-
signed magnetic broom and dust pan. 

We cannot possibly think of anything 

else to change about it. We can clear-

ly see: beauty is in something that per-

fectly serves its purpose and eliminates 

everything that is unnecessary.

Yours, Gernot Redecker

Function meets design!

Design from Versmold: We are proud to 

present the new design sweeping set 

that puts an end to the centuries of its ba-

nishment behind basement doors and into 

utility rooms. No need to hide away the 

dust brush anymore! This one belongs on 

the wall, in the hallways, the kitchen … 

why not in the living room? It looks that 

nice… With its invisible magnetic suspen-

sion, it is a minimalist piece of art and cer-

tainly the most beautiful brush we have 

ever produced. The woods and the hor-

sehair used are of the highest quality. This 

is where our entire craftsmanship beco-

mes clear in a typical Redecker product. 

In addition to all its beauty, it is also extre-

mely practical. The ingenious bracket sys-

tem of the dust pan, serving as suspensi-

on, grip and foot slider in one, makes it a 

quick and comfortable helper whenever 

you need to clean something up. It has al-

ready become a modern classic!

More elegance? Certainly:
Our new and exclusive series of hair and 

cosmetic brushes, topped with a surface 

of beautiful horn that feels wonderful in 

the hand – the material mix is pretty to 

look at. We have deliberately designed 

enough tried-and-tested products in the 

modern wood-and-horn mix to assemble 

a complete series for the wellness area.

Our large olive wood series for the kit-

chen fi nally has its long-expected addi-

tion of more than ten additional kitchen 

helpers.

Paper beauties 
We have a lot to offer for stores and pro-

duction presentation in addition to our 

new catalogue. We have completely revi-

sed our large primer collection. The mat-

ching new poster "In the bathroom" can 

be ordered as well (981197). The new pri-

ce tags (981537) and price displays 

(981538) bring a fresh wind to your shop 

window. For decades, our customers have 

been asking us about Redecker packa-

ging. We have fi nally found something 

that meets both of our high demands: the 

new cardboard packaging with sophisti-

cated prints is simple, stable, beautiful, 

and matches our products perfectly. The 

packages are subject to a cost contributi-

on. All other sales aids can be requested 

free of charge in your next order!

Take the size-9 iron…

Redecker's company sports events are 

legendary and not a thing for those 

who count calories. Our team players 

were able to prove this once again in 

grassland golf – a robust golf version wi-

th a large club and a rubber ball. It went 

cross-country, past fi elds, through mea-

dows and trees, across a brook. Each 

team of six had a hand cart with solid and 

liquid snacks – the shots were counted 

and the team that had the fewest won … It 

was great fun and a close race! In the end, 

the winning team was ahead by a single 

point. Felix Redecker saved the family's 

honour by becoming the best single pla-

yer. During the subsequent barbecue, the 

victors and the vanquished were able to 

talk about the best technique over a beer 

and boast about their skills in our next 

discipline. We're going bowling! We will 

report on it here…

In recent months we have under-taken the largest renovation and  expansion of our buildings and  storage areas in the company's  history – we will need a little  while still, but then you will be able to read about all the details here, of course. The whole project follows the  Redecker principle: First  make the plan;  then set it into motion step by step while reviewing details  with the team, consulting experts and correcting the plan accordingly. To proceed in this way is often easier said than done, but it is logical, clear and rational.  It seems odd that, with the great political and social issues and problems currently being discussed around us and in the world, such simple and clear prin-ciples do not seem to apply. Or am I comparing apples to oranges? Perhaps just a bit…

Yours, Gernot Redecker

Live the vegan life – 
with Redecker

Our Redecker carousel with its stable 
stand and innovative mechanical 

basis is a hit  – equipped as it is with the 
premium Redecker brushes, it is ideal to 
attract customers and "rotates" its pro-
ducts in the shortest time imaginable. 
Again and again we have been requested 
by customers to provide the contents: 
For shops without bath and wellness 
products, hair- and bath brushes simply 
do not fi t into the assortment. Therefore 
we thought of something new: our top 
ten domestic helpers on the reliable 
sales rack, together with the ever popu-
lar assortment of the best nail brushes, 
pumice stones and comb cleaners. 

One cannot simply pass by this combi-
nation of lovely woods, metals and 
bristles – a must for your shop. The new 
carousel is available right now under the 
article number shown and is also in the 
new catalogue, which will be available 
starting January 2017. Try it out!

More and more people are yearning 
for a sustainable lifestyle, one that 

avoids the consumption of all animal 
products  – whether for religious, 
ethical or health reasons. To live vegan is 
not simple. From buttered bread to 
leather shoes or most cheeses (which 
are fermented with the animal enzyme 
rennet), many products which we would 
normally use every day must be elimina-
ted. For us here at Redecker, this is a big 
issue. All the brushes with animal hair 
trim – horsehair, pig bristles, badger 
and goat hair – are, of course, not 
vegan. Luckily, we have always had a 
large quantity of alternatives in our 
programme: Arenga, Bassine, Union und 
Fibre are plant fi bres which are mostly 
equal or similar in characteristics to 
their animal counterparts and are just 
as suitable for our good brushes. It is 
especially easy when it comes to hair 
care. Here, brushes with wire or wood 
trim are often the proper choice.

Corporate Sports Programme 2.0: 
Redecker on the ice
The winter of 2015 / 2016 was long, 

wet and … mild. So it was almost ob-
ligatory to continue the Redecker 
 Corporate Sports Programme with a  
real winter sports activity: Curling!

As always, we had a wonderful time, 

and the Redecker trophy found a worthy 
new owner in Michael Rolf, who was able 
to demonstrate the requisite agility and 
fi nesse and won the game on the ice. 
We were able to keep the exhausted 
crew warm with eggnog and a quite 
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Dish brush 
Trim: tampico fi bre 
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Hairbrush 
Trim: tampico fi bre 
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Bath brush 
Trim: tampico fi bre 
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Nailbrush 
Trim: tampico fi bre 
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Vegetable brush 
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Scrub brush 
Trim: root 
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Outdoor broom 
Trim: arenga  fi bre

Brand new:

The Redecker carousel with product selection

 An exemplary 
list of our vegan 
brushes:

With Muriel, we have maintained a 
wonderful partnership of many years 
through the present. For some time now, 
what has been a determining factor in 
our business in Germany for the past 
years is also developing in France: the 
transfer of the business to the next 
generation. Muriel's son Mathieu and his 
fi ancée Alisa are preparing themselves 
for taking over the responsibility for 
"Marie Jeanne à Paris" and have been an 
essential part of  "Marie Jeanne à Paris" 
since 2015. New energy and ideas are 
meeting with well-founded knowledge of 
the French market. Muriel will be provi-
ding the enterprise with counsel for a 
long time yet and fi ll an important role – 

just as here in Germany, the transfer will 
be carried out step by step. We thank 
 Muriel in advance for the long, wonder-
ful years we have enjoyed together and 
hope that everything will continue to 
stay in the family!
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available right now!

Mathieu, Felix and Alisa

dangerous speciality of red wine and 
rum: brandy punch with a burning sugar 
cone. Delicious and highly alcoholic!
Congratulations, Michael! 
Next time we visit to a very special golf 
course … 
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In November 2014 we were invited to 

Korea by our long-standing customer, 

Museo. As ambassadors for the brand, 

 Felix and Gernot Redecker visited their 

stand at the “Café Show 2014” in Seoul on 

two days. Of course, Gernot Redecker 

could not pass up the chance to give Mr 

Seo, the owner, and Claire Kim and their 

team a very special present: A one-of-a-

kind espresso set, made just for the fair, 

Everything 
about Coffee

Men and house 
cleaning?
That is not incongruous in 

this day and age, is it?

Admittedly, we men may usually 

take more of an interest in the de-

tail than in the whole, but much has 

changed in contrast to how it used 

to be. And with professional tools, 

everything is easier anyway…. 

Plus, the kids should also be intro-

duced to the subject. In my expe-

rience, whether in the child’s room 

or when helping around the house, 

if your child does something toge-

ther with you, then it is also fun. Es-

pecially when, on top of everything 

else, design and functionality har-

monize. Then you are probably 

using a Redecker product: Hand-

made in Germany!

Yours, Gernot Redecker

with brush, hand broom and small dust-

pan. The invitation to this fair, where 

everything revolves around coffee, was 

the fulfi lment of a dream for Gernot Re-

decker, who is a coffee lover and connois-

seur. Accordingly, the coffee from Museo’s 

own roastery with which he was presen-

ted is cherished and every sip is savored. 

Thank you again, Museo, for these fantas-

tic days!

More impressions of our trip to Seoul ...

Our special 
espresso 
set was the 
eye-catcher 
on the trade 
show ...
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Athletic or comfortable, but always 
family-like – that's what our company-
internal events are like. Christmas 
celebrations or company sports: We 
love to share it all with you!

Maison & Objet, Paris
Sept. 8 - 12, 2017
Hall 6, E 74 / F 73

glee, Birmingham
Sept. 11 - 13, 2017
6H04

home, London
Sept. 10 - 12, 2017
K28

Trade fair dates  
summer 2017: 
We are looking forward 
welcoming you!

January 2017

# 19

August 2016

# 18


